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And its impact 
on storytellers











Learn by doing. Spend 10 hours with AI.





Be human.







How does machine intelligence differ from human 
intelligence?

• Machines have no body to protect

• Machine brains can be replicated X number of times

• Experience is not needed for a machine to learn

• Machines have total recall. No need to prune important 
information as human brains require



Three words matter: Persuasion. Authenticity. Context.









Know what your concerns about AI are.



SOURCE: Concepts adapted from an interview with Christina Rettig









Know where AI is going in the future.







Find your new normal with emerging skillsets.
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Find your new normal with emerging skillsets.
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